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BRAND TONE

Vibrant - Relational - Luxury - Tasteful - Sensitive - Conscious

FONUDATION COMPETITION

BRAND ESSENSE DISTINGUISHING CHARACTERISTICS

TARGET AUDIENCE CREATIVE CONSIDERATIONS
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The Father Nature Landscape hardscape brand
appeals to wealthy women and men that have
properties in the low country and surroundings
locations When it comes to <creating the
outdoor space they ve been dreaming of they
lack €he knowledge the tools and skill to make
it happen

Fathe ature can help

d s high end yet personable style

the luxury and authenticty behind
ature The custom logo and graphic

set the brand apart and speak to the
d values that make Father Nature
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Behind the brand Mark

Behind the thee leaves

%W ° Behind the Font
Our is hand

typography
written like all our work
which is handmade

LANDSCAPE & HARDSCAPE
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LANDSCAPE & HARDSCAPE

BEST LOCAL LANDSCAPE COMPANY
LANDSCAPE & HARDSCAPE




Clean Area Positive Black n Withe Negative Black n Withe
Vertical Brand Vertical Brand Vertical Brand

Cath, 7 atine Cathor ¥ Jutive Cathon, 7 atine
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Clean Area Positive Black n Withe Negative Black n Withe
Horizontal Brand Horizontal Brand Horizontal Brand
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HEX: #A7D3CB RGB: 216 211 203 CMYK: 36 03 22 30
HEX: #104551 RGB: 16 69 81 CMYK: 100 64 53 48
HEX: #A5D175 RGB: 165 209 117 CMYK: 40 00 74 00
HEX: #E6E6E6 RGB: 230 230 230 CMYK: 09 06 07 00
HEX: #72B32C RGB: 11417944 CMYK: 64 07 100 00

HEX: #4B496B RGB: 7573 107 CMYK: 84 82 35 23

HEX: #90A5A1 RGB: 144 465 161 CMYK: 48 27 36 00

HEX: #E5E5FF  RGB: 229 229 255 CMYK: 08 09 00 00 HEX: #4D4DAD RGB: 777777 CMYK: 6766 59 46
HEX: #C4CFFF RGB: 196 207 255 CMYK: 21 15 00 00
HEX: #0BOBBA RGB: 1111 138 CMYK: 100 95 07 31

HEX:#292365 RGB: 41 35101 CMYK: 100 100 17 42
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Sub Title

Paragraphs

Paragraphs

SUB TITLE
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Gulf Script

ABCDEFCGHIFFEIMNGOPIRETUIW XYy Z
w&a&oiyéé}«kémwﬂopy veluvwryy

Century Gothic Bold
ABCDEFGHIJKLMNNOPQRSTUVWXYZ

abcdefghijklmnnopqgrstuvwxyz
0123456789

Century Gothic

ABCDEFGHIJKLMNNOPQRSTUVWXYZ
abcdefghijklmnnopqgrstuvwxyz
0123456789

Normaf ixed Tryout

ABCDETFGHTI JKLMNOPOQR RS
T UV WX Y Z

ab cdef ghi jk 1l mnowpagr s
t u v wx vy z

O 1 2 3 495 6 7 8 9

Monofur

DEFGCHI JKLMNOPQRSTUVW

def ghijklmnopgrstuvw

O X 0 XX
,rC O<w
MNONO

3456789
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of your dreams +

Schedule
an

appointment
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BEST LOCALWLANDSCAPE COMPANY

Fathe, ¥ Jatue

LANDSCAPE & HARDSCAPE

Schedule
an
appointment

www .fathernatureinc.com € Father Nature Blufffon fathernatureblufffon
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Cothe,

LANDSCAPE & HARDSCAPE

www . fathernatureinc.com

@ Father Nature Bluffton @ fathemnaturebluffton @ info@fathernatureinc.com
@ 843 540 4624 9138 shortcut road, ridgland, sc 29936 @ PO Box 2576 Bluffton, SC 29910




Father Nature Blufffon @@ fathernaturebluffton @
138 shortcut road, ridgland, sc 29936 @ %

843 540 4624 @ ﬁ,&
info@fathernatureinc.com @ < %

PO Box 2576 Bluffton, SC 29910 © ‘B{\

{
WWW.FATHERNATUREINC.COM
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